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FOUNDATIONS of MARKETING PRACTICE 

MKTG 3650.001  
Maymester, 2018 
Business Leadership Building – RM 055 
8:00 – 11:50 MWTF  

Dr. David Strutton 

 

TA: Ashleigh Allison  

Office: 329K BLB  
Hours: 11:00 – 12:30am MWF & by appointment 
Phone: 565-3123; David.Strutton@unt.edu; contact 
Professor using this address only, please.   

Email: Ashleighallison2@my.unt.edu  

Required and Optional Resources: 

 Strutton, David and Kenneth Thompson (2016), Marketing from Scratch: The Principles You Really 

Need to Know, 2nd ed. (Dubuque, IA: Kendall-Hunt).  ISBN 9781465298942. 

https://he.kendallhunt.com/strutton_thompson  (Required).  

 This book features an access code that lets students enter the book’s web site.  Access to this 

site is required in order to complete assigned online practice exams. 

 Top Hat Classroom Presentation Tools.  Available from https://tophat.com/. (Required) 

 Notebook Computer, tablet, or smart phone (smart phone not recommended; they often don’t 

work well with Top Hat) is required for this course.   

 Students, we begin using TopHat on Tuesday, the 2nd day, of class, so get on this now.  PLEASE.   

 Strutton, David and Kenneth Thompson (2017) The Millennial’s Manifesto: 40 Ways to Prevent a Vast 

Internet Marketing Complex from Ruining your Life, (Dubuque, IA: Kendall-Hunt) ISBN: 978-1-5249-

4795-8 https://he.kendallhunt.com.  (Optional).  

Abbreviated Course Outline 

 

 

PART I -- INTRODUCTION TO MARKETING 

1.   Basic Marketing Concepts and Principles  
 

 2. Introduction to Marketing Management and Strategy  
 

 3. Marketing Information Management & Marketing Research 

 
 

PART II -- UNDERSTANDING MARKETS & CUSTOMER BEHAVIOR 

 4. Consumer Behavior & Decision Making 
 

 5. Organizational Markets & Buying Behavior 
 

 6. Market Segmentation, Target Marketing, & Positioning 

 
 

PART III -- PRODUCT & SERVICE PLANNING 

 7. Basic Product Concepts & Product Life Cycles 
 

mailto:David.Strutton@unt.edu
https://he.kendallhunt.com/strutton_thompson
https://tophat.com/
https://he.kendallhunt.com/
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 8. Branding Concepts & Strategies 
 

 9. New Product Development & The Diffusion of Innovations 

 
 

PART IV -- PRICE PLANNING & MANAGEMENT 

 10. Pricing Concepts & Strategies 
 

 11. Setting & Adjusting Prices 

 
 

PART V -- DISTRIBUTION PLANNING & MANAGEMENT 

 12. Introduction to Channels of Distribution 
 

 13. Supply Chain Management & Logistics 
  

PART VI – INTEGRATED MARKETING COMMUNICATIONS 
 14. Introduction to Integrated Marketing Communications 
 15. Advertising, Personal Selling, Sales Promotion, Direct Marketing 
 

 

TABLE 1. TOPIC, ASSIGNMENT AND TEST TIMELINES 

 Class Days 
“Marketing From Scratch” 

Chapters – Dates 

Lecture Topics, & Lecture 
Notes, Test and Practice 

Exam Due Dates 

Day 1 May 14 

CH 1 – Concepts and Principles 
 

CH 2 – Marketing Strategies: A Philosophic and 
Historic Perspective 

 
Appendix 2A – Lessons from Extreme Business 

Rivalries 

Introduction to Marketing 
 

Basic Marketing Concepts and Principles 

Day 2 May 15 

CH 3 – Developing and Executing Strategic 
Marketing Plans – CH 3 straddles week 2 and 3 

 
CH 4- The Marketing Environment 

Introduction to Marketing Management and 
Strategy 

 
Developing and Executing 

Strategic Plans 
 

The Environment 

Day 3 May 16 

CH 4 – Cont. 

CH 5 – Ethics and Social Responsibility 

Ethics and Social Responsibility 
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Day 4 May 17 
 

Appendix 6A - Moving from Insight to Action 
(Content Completed after Test) 

TEST I – Chapters 1-5; Test begins at 8:30 
after 30 minute review. 

 
Deadline Online Practice Exams; Chapters 

1-5, due by Friday, May 18, 11:59pm. 

Day 5 May 21 
CH 7 - Consumer Behavior and Decision-Making  

 
CH 9 – Segmentation, Targeting, Positioning 

Market Segmentation, Target Marketing, and 
Positioning 

Day 6 May 22 

CH 10 – Products, Services, Product Life Cycle 
 

CH 11 – Developing New Products and Your 
Creativity 

Basic Product Concepts and Product Life 
Cycles 

Day 7 May 23 

CH 11 – Developing New Products and Your 
Creativity 

 
CH 12 – Brands and Brand Management 

Branding Concepts and Strategies 

Day 8 May 24 CH 13– Supply Chain Management 

TEST II – Chapters 7, 9, 10, 11, 12, plus 
appendix 6A; Test begins at 8:30 following 

a 30 minute review. 
 

Practice Exams Due: 
May 24th, 11:59 pm; Chapters 7, 9, 10, 11, 12 

(NO, NOT 6a). 

Day 9 May 29 
CH 13 – (cont.) 

CH 15 – Pricing and Price Management 
Pricing Concepts and Strategies 

Day 10 May 30 
CH 16 and CH 17 Promotions: Managing the 

Promotional Mix; Integrated Marketing 
Communication 

New Product Development/Growing Your 
Creativity 
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Day 11 May 31 

 
 
 
 
 

TEST III – Chapters 13, 15, 16, 17, begins at 
8:30 following a 30 minute review 

 
TEST IV* – Chapters 1, 5, 7, 9, 10, 13, 15, 16, 

17 
 

This FINAL EXAM* is optional: 
Only the top-three scores out of four tests 

count toward final grade. 
 

Practice Exams Due, 11:59pm, May 31st: 
Chapters 13, 15, 16, 17 

 

COURSE POLICIES & IMPORTANT INFORMATION 

Course Objectives  

Course objectives parallel those associated with most “survey courses” in which students obtain exposure to 

a business discipline.  Specifically, this course: 

   Provides students with an understanding of the scope of Marketing and its role within in the 

firm and society. 

   Provides students with an understanding of the scope of the job faced by marketing 

managers in today's complex and highly competitive global business environment. 

   Provide students with a working knowledge of basic marketing terminology and concepts. 

Exams emphasize a basic understanding of the major terms and concepts to ensure that 

students understanding know the “language of marketing.” 

   Introduces students to the “hows, whys & whats” of the marketing function as a basic and 

indispensable driver of all business success. 

Required Materials 

1. Strutton, David and Kenneth Thompson (2016), Marketing from Scratch: The Principles You Really Need 

to Know, 2nd ed. (Dubuque, IA: Kendall-Hunt). ISBN 9781465298942. 

This book is available in hard copy from the UNT bookstore and is also available in electronic 

format from Kendall-Hunt: https://he.kendallhunt.com/strutton_thompson.   

The book comes with an access code that gives you access to some valuable tools including flash 

cards to drill you on terminology and practice exam questions that supplement the “concept checks” 

provided in class and in the “concepts checks” folder in BBL.  These practice exams are graded and 

comprise a significant portion of your final grade in the course.  

Without this book, a new version; one that has a useable access code, students cannot complete their 

Practice Exam assignments.  The first assignment is due by Friday, May 18th, at 11:59am.  This 

assignment, as is the case with other Practice Exam assignments, is worth 250 points.   

2. Top Hat access for this course.  Top Hat is similar to REEF but offers features beyond those provided by 

REEF. Top Hat is employed for taking attendance, asking review or reading questions and delivering 

https://he.kendallhunt.com/strutton_thompson
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presentations in class.  You will answer these questions in class via your computer, tablet, or smartphone.  

Your performance on these questions is recorded in Top Hat and will be down loaded to BBL at the end of 

the semester.  Procedural details for registering with Top Hat are discussed below.    

Grading  

Final grades based on your:  

 “Top three” scores from among the four in-class exams that will be given, with each of your three 

“highest-score-earned” exams being worth 500 points (total of 1,500 points).   

 The 1st chapter batch features 5 chapters.  The 2nd batch features 5 chapters. The 3rd chapter batch 

features 4 chapters.  (Due dates and exact chapters inside each batch are show the table above.)  

Each chapter batch is worth 250 points or 750 points in total. 

 Performance on in-class TopHat assignments.  Assignments executed during each class session, 

beginning Tuesday, May 15.  Assignments measure a) attendance, b) your knowledge regarding 

topics we have covered or will cover on that date, or c) some combination of these two factors.  I 

do not know how many times the TH function will be used in class during this Maymester; these 

things take on a life of their own.  What’s known, however, is this: 375 possible TH points will be 

available during this term.  Your final TH points total will be assigned based on whatever percentage 

of these points you have earned.    

Add 1500 test points + 750 practice exam points + 375 TOPHAT points and even non-accounting majors 

(like me!) can determine that 2635 points are available to earn in this course.  Your final grade in this course 

is based on the percentage of points you earn out of this possible set of 2635:  

A: => 88.5%  

B: => 78.5% & < 88.49% 

C: => 68.5% & < 77.49% 

D: => 58.5% & < 78.49% 

F: < 58.5% 

No excuses accepted for missing deadlines on all tests, assignments, and other grading opportunities. This is 

because all opportunities are open for long time periods of time and are being announced now (at the 

beginning of Maymester).  If you wait until the last minute to complete assignments, you often encounter 

technical problems resulting in lower or no grades.  Deadlines for Practice Exams will not be reset. Please, 

please, please do not wait until the last day on which assignments are due to begin them.   

Specific grading opportunities follow. 

In-Class Exams (1,550 Points) 

Four exams are scheduled during the semester to be given in class at the times identified in the Table 

provided above.  Three other “midterm” exams covering course content on the dates shown above.  These 

exams are each worth 500 points for a total of 1,500 points. The final exam (the fourth exam in the course) 

is optional, worth 500 points, and can be used to replace your lowest of the first three midterm exams.  As 

noted, the exact examination schedule is provided in Table 1 (above).  

Classroom lectures and discussions primarily augment and supplement text material text.  In most cases, 

presentations will parallel information in the text and will offer my perspective on a given subject.  In-class 

exam questions will largely be drawn from this material. The preceding sentence makes an important 

point.  Please read it again, for your own benefit.   
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The three in-class exams, plus the optional final, are designed to test student comprehension of material 

presented in class. Each in-class exam consists of 50 or so multiple choice and true-false questions.  The 

optional final exam will be comprehensive, consisting of another 50 or so questions. 

Contesting Exam Grades 

Students have two working days after the results of the first two in-class exam have been posted to BBL in 

which to contest grades or bring errors to the attention of my TA.  Missing or incorrect grades will not be 

adjusted after that deadline has passed.  You may visit with me to discuss these matters on a scheduled basis 

or immediately after any of the class sessions begin.   

Examination Policies 

The following in-class examination policies are rigidly observed:  

 If you miss a midterm exam you must take the optional comprehensive final exam.  No 

make-up exams offered. 

 You may not be allowed to take any exam if you arrive more than 15 minutes after the 

exam start-time. 

Online Practice Exams for Text Chapters (750 Points).   

These exams are delivered online and are available via the website associated with the text.  Access to this 

website is via an access code provided with your copy of the text.  You must purchase a new book in 

order to acquire this code.  This online practice exam website is different from the website holding the 

MyLab materials.  There are 14 practice exams.  See the exact schedule for these practice exams and the 

deadlines by which each must be completed in the table shown on syllabus pages 2, 3, and 4 - no extensions 

on “dates due” will be given.  Whatever percentage of correct answers you end up with at the end of each 

assigned chapter’s practice exam (again, 14 exams in all) will be totaled, and that percentage will be 

multiplied against at possible 750 points to determine how many Online Practice Exam points you will earn 

at the end of the term.   

 

Attendance 

Attendance is mandatory and taken regularly through Top Hat.  How this is done will be explained with 

the first attendance check.  No excuses for missing classes will be accepted.  Students are counted as absent 

if they are late to class and miss the attendance check.  Naturally, students also miss—as in get wrong—the 

associated Top Hat quiz question.  Students are counted as absent if they leave class early and miss attendance 

checks.  Again, they will miss any closing quiz questions that are given. Exceptions will not be made to this 

policy.  There will be ample extra credit opportunities to offset one or two missed attendance checks. Make 

sure you have Top Hat loaded immediately upon entering the classroom to ensure you do not miss an 

attendance check administered at the beginning of class. Do not come to me before or after class claiming 

you were in class but Top Hat failed to record your attendance. 

Your takeaway: sign up and sign on with Top Hat and be in your seat each at the beginning and end of class 

to check in and answer the quizzes and attendance metrics each and every week.   

Registering with Top Hat  

Top Hat (http://www.tophat.com/ is required for this course.  The Top Hat application must be downloaded 

onto your notebook computer, tablet computer, or smartphone (again, we do not recommend using a 

smartphone).  This application is used in class to take attendance, encourage class participation with regular 

http://www.tophat.com/
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“concept checks,” and to disseminate some course materials.  Top Hat works with Apple or Android 

smartphones and tablets, laptops, or via text message (SMS).  If during registration you are asked for a “join 

code” or course name use 134946. 

 

Your link to Top Hat is: https://app.Tophat.com/e/134946 

 

An email invitation will be sent to you using the email account that is linked to Blackboard Learn.  But you 

can also visit http://tinyurl.com/THStudentRegistration for the Student Quick Start Guide which outlines how 

to register for a Top Hat account.  The site also provides a brief overview to get up and running on the system. 

 

Top Hat requires a subscription.  There are three options to choose from: 

 

$26 for 4 months of unlimited access 

$38 for 1 year of unlimited access 

$75 for lifetime access 

Using Top Hat 

Register for Top Hat prior to coming to class on the first day.  Registering in class when I take attendance 

for the first time or when I present the first in-class concept checks will consume all available bandwidth and 

dramatically slow the Top Hat servers.  WARNING: I will not make any adjustments if this happens. 

Make sure you have Top Hat on-line immediately upon entering the classroom.  In addition, be sure and shut 

down all other applications that consume bandwidth.  The following are some factors to consider that can 

degrade Wi-Fi service and the quality of the Top Hat experience: 

1. Turn off any and all MiFi devices - these are small units which function as an access point to allow a 

few devices to connect to them for wifi service.  These use the cellular network as their backhaul to the 

Internet.  Many times, they use an odd channel which may cause interference to the UNT system and users 

located around them.  They can cause problems in a room such as the Lyceum due to the density of students 

and devices. 

2. Tethered phones - same as above where the phone can be set to act like an access point for a few devices.  

This needs to be turned off while on campus. 

3. Sleep or power save mode - most phones and other devices have a setting to allow them to go to "sleep" 

or power down the Wi-Fi card within the phone to save battery life.  When running an application such as 

Top Hat, communication must be kept running to the Top Hat server during polling sessions.  If a device 

goes to sleep, then it stops communicating to the Top Hat servers and Top Hat responds with a false "Network 

error" or "Network down" message.  The user must unlock or awaken their device which then has to re-

enable their wireless card, re-authenticate to the campus network, and then reconnect to Top Hat.  This can 

be perceived as the network running slow or even down depending upon the number of devices doing this in 

a room. 

4. Other programs running on a device - Facebook, Netflix, gaming, etc, could be running in the 

background on devices and using a lot of bandwidth during class time.  All other programs be shut down 

during a class period so that the network bandwidth can be used for academic purposes. 

5. Other users - During class changes, there are a lot of devices being moved around campus.  During that 

time, the wireless system is trying to keep the connected users up and running by moving them from one 

access point to another.  Many people are logging out of the system while others are moving into the 

classroom and logging in.  During the first few minutes of a class starting, the Wi-Fi system is trying to juggle 

all this activity to get users connected to the system.  It then tries to balance the load on the access points to 

also help users get the most out of the system.  Once people are in place, the system starts to settle down.  

https://app.tophat.com/e/752737
http://tinyurl.com/THStudentRegistration
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Many times, there may be an abundance of users awaiting in the hallways for the next class session.  While 

technicians have tried to put into place enough coverage to accommodate class changes, these “other users” 

may be running video-type applications and, therefore, using a lot of bandwidth which could impact nearby 

access points, some of which may be in the classroom 

Extra Credit Opportunities 

Graded TopHat assignments and Practice Exams account for a big chunk of points available in this course.  

These points make a big difference in your final letter grade.  Do not expect me to be lenient with your final 

letter grade (i.e. ‘round up’) if you failed to meet deadlines on Practice Exam assignments or failed to take 

advantage of all extra credit opportunities.  Again, no excuses for missing deadlines are accepted.  Again, 

this is because opportunities are open for long time periods and because those deadlines were 

announced first day or class.  This applies to all tests, assignments, and other grading opportunities.   

One major opportunity to earn extra credit exists in this course.  Details about this opportunity are 

posted in a prominent location on the BB for the course.  Check out the details; they are self-

explanatory in nature.  

Communicating with Dr. Strutton or Ms. Allison; TA 

All email communications with me should be via regular email using the address shown above in this 

syllabus. You are also welcome to see me personally in my office. I try to be in my office during office hours 

and will answer phone calls when I am there.  However, I rarely check my voice mail.  Hence, my admonition 

earlier in the syllabus against leaving voice mail.  You are welcome to see me personally at any time that 

I am in my office (outside or during office hours) for a ‘face-to-face.’   

Again, all email communications with me or my TAs must be regular UNT email (see address above).  

In BBL select “email to instructors” and then “all instructor users” (your only option).  This will result in 

your email being automatically addressed to all TAs and me.  Do not use Eagle Mail or any other email 

facility.   

All email communications should be treated as professional correspondence.  This is a fundamental 

course in the core business curriculum.  We are tasked with training business professionals.  Bear this in mind 

as you craft your communications.  Remember that you are not emailing or texting a peer.   

The following email guidelines should be strictly followed: 

 Employ a subject line that clearly indicates the content of your email.  I should not see 

‘RE:’ in the subject line unless you are responding to an email received from my TAs or 

me.  

 The body of your email should begin with an appropriate salutation.  You may address me 

as ‘Dr. Strutton or ‘Professor Strutton.’  This may sound pretentious, but titles matter. I 

personally do not care, but there are many professionals who are offended when addressed 

in a less than formal manner. Do not begin your salutation with ‘Hi,’ ‘Hello,’ or ‘Hey.’  I 

am continually surprised at the number of “hey dude“ salutations I receive from students 

each semester. It is better to omit the salutation totally rather than employ one that is clearly 

inappropriate. 

 Pay close attention to spelling, punctuation, capitalization, and grammar. Do not employ 

email or “texting” abbreviations, or slang.  I strongly recommend that you compose your 

email in a word processor and then paste the communication into your email.   
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 Most word processing programs have good spelling and grammar checking capabilities.  

AVOID COMPOSING EMAIL ON A SMART PHONE.  I do not expect your writing to 

be error free.  I certainly make my share of mistakes. However, you should do your best.  

International students need to pay particular attention here.  My standards apply equally to 

all students. 

 The “tone” of your email should be professional.  Carefully proof your email before hitting 

“send.”  Ask yourself how you would interpret the tone and content of the email had you 

received it from someone else.   

Failure to follow these syllabus guidelines will result in your email returned unread with a note to ‘edit and 

resubmit.’ 

Academic Misconduct 

All work performed in this class must be your own. Violation of this policy can result in a grade of ‘F’ for 

the course and notification of appropriate university officials for disciplinary action. Academic misconduct 

consists of, but is not limited to, the use of notes or other memory aids during exams, obtaining/passing 

answers or other information from/to others during exams, plagiarism, passing copies of exams to others, and 

obtaining copies of exams from others. You should familiarize yourself with the University’s disciplinary 

rules and regulations available in the Student Guidebook and the Student Code of Conduct brochure. Both 

are available from information desk in the Administration building or the third floor of the Student Union. 

University & Departmental Policies on Grade Changes 

Any student who believes a grade has been improperly awarded should first contact the instructor who 

awarded the grade to discuss the issue and attempt to resolve the differences. Any instructor no longer 

associated with UNT at the time of the appeal will be represented in these proceedings by the chair of the 

department in question. A student not in residence the semester following the awarding of the grade or a 

resident student who is unable to resolve the differences with the instructor has 30 days following the first 

day of the succeeding semester to file a written appeal with the chair of the instructor’s department, or the 

equivalent administrative unit. Refer to the Undergraduate Catalogue for further details. 

No grade except 'I ' may be removed from a student’s record once properly recorded. Changes are not 

permitted after grades have been filed except to correct documented clerical errors. 

Requests for error corrections must be initiated immediately after the close of the semester for which the 

grade was recorded. 

A faculty member who believes an error has been made in calculating or recording a grade may submit in 

person a request with a detailed justification for a grade change to the department chair and the appropriate 

dean. The Registrar accepts requests for grade changes only from the academic deans. 

University Policy on Awarding and Removal of Incomplete (I) 

The grade of I is a non-punitive grade given only during the last one-fourth of a semester. This grade can be 

awarded only if a student:  

   Is passing the course; 

   Has reasons beyond the control of the student why the work cannot be completed on 

schedule; and 
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   Arranges with the instructor to finish the course at a later date by completing specific 

requirements that the instructor must list on the grade sheet. 

A student may remove a grade of I within one year by completing the stipulated work, paying a fee at the 

Bursar’s Office and returning the permit form to the instructor. Obtain the Student Request to Remove Grade 

of I from the departmental secretary. The instructor then files the permit form in the Registrar’s Office along 

with the grade, and the grade point average is adjusted accordingly. If a student does not complete the 

stipulated work within the time specified (not to exceed one year after taking the course), the instructor may 

change the grade of I to a grade that carries credit or assign a grade of F if appropriate. The GPA is adjusted 

accordingly. 

A student who could not complete final examinations because of illness may remove a grade of I without 

payment of the fee. The academic dean is authorized to waive the fee upon certification of illness signed by 

the attending physician. 

Departmental Policy on Informing Students of Final Grades  

Final grades will be posted via Blackboard’s grade book.  Please bear in mind that departmental staff are not 

allowed to give out grades. Do not call or stop by the department office to ask for your grade. Only I can 

release your grade. 

Americans with Disabilities Act  

The College of Business complies with the Americans with Disabilities Act in making reasonable 

accommodation for qualified students with disabilities. If you have an established disability as defined in the 

Act and would like to request accommodation, please see me as soon as possible. My office hours and office 

number are shown on the first page of this syllabus. Please note: University policy requires that students 

notify their instructor within the first week of class that an accommodation will be needed. Please do not 

hesitate to contract me now or in the future if you have a question or if I can be of assistance. 

Changes to Syllabus 

I reserve the right to make changes to this syllabus at any time.  Changes are disseminated verbally in class 

and / or via announcements in BB.  There may not be a hard copy revision to this document.  It is your 

responsibility to stay on top of any changes, regardless of how the change is disseminated. 

 

 


